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Understanding the purpose and audience of this guide

Welcome to your ISO Social Media Guidelines!

This guide is designed for ISO/CS staff, NSB staff,
and ISO leadership, offering practical advice on
using social media to communicate about ISO’s
work. As key contributors to ISO’s global mission,
you have a unigue opportunity to share insights,
engage with stakeholders, and promote the value of
International Standards.

By following these simple guidelines, you can use
social media effectively to connect with peers, share
expertise, and raise awareness, while ensuring your
posts reflect ISO’s values, uphold professionalism,
and protect the integrity of our collective work.
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1.0  Getting started

1.0 Getting started

Choosing a platform

Selecting the right platform depends on your
communication goals and preferred style of engagement.
There are many platforms out there and new ones will
continue to enter the market, so choose what makes
sense for you and/or your organization. ISO/CS uses the
following:

e LinkedIn: Highly recommended for professional
networking and maximizing your reach within ISO’s
community. Many standardization professionals actively
engage there, making it the best platform for sharing
industry insights and thought leadership.

o X (formerly Twitter): Ideal for sharing quick updates,
real-time thoughts, and engaging in fast-paced
discussions.

e Instagram: Great for visual storytelling, such as behind-
the-scenes moments, event highlights, or showcasing
the impact of standards through compelling images and
short videos.

Whichever platform you choose, consistency is key.

Keep your account active and current to maintain
audience interest and credibility. Regularly posting
relevant content ensures that your voice remains part of
the ongoing conversation around International Standards.

Be clear about your role

When using social media to network or share
insights about ISO’s work, it’s important to be
transparent about your affiliation with ISO while
clarifying that you are speaking in a personal
capacity. Clearly defining your specific role in
relation to ISO's work, whether as a technical
expert serving on a technical committee, a
member of ISO/CS staff, or otherwise, helps
prevent misunderstandings and ensures clear
communication with your audience.
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1.0  Getting started

1.0 Getting started (cont.)

Guidance on nhaming your
personal account

When creating or naming a personal social media account,
avoid using ISO’s name or logo in your account handle, as this
can imply an official association. Instead, choose a username
that reflects your personal identity or profession.

4 )
Do:

() Use a personal handle like @JohnSmith or
@John_StandardsExpert.

@ On LinkedIn, using your real first and last name helps
facilitate professional networking by making it easier for
peers and potential employers to find and connect with you.

() Be creative while ensuring your handle remains professional.

@ Stand out with a unique username! Avoid generic handles
like @JohnSmith32982 and choose something that reflects
your individuality.

N /

e I
Don't:

(X) Use handles like @SmithISO or incorporate I1SO’s logo,
as only official ISO accounts should do so.

\_ )

Suggested description/biography for
your account

A well-crafted profile bio helps clarify your role and interests
while keeping things personal. Here's an example for an
imaginary ISO/CS employee, John Smith, on X (formerly Twitter):

Project Manager at @isostandards sharing views on what
| like best: standards, environment, skiing, and eating!

On platforms like LinkedlIn, where your professional position is
already detailed in your employment feed, a more straightforward
description works well, such as:

Passionate about standardization and sustainability. Sharing
updates on global standards and industry trends.

- Pro Tip! On social platforms, it's
common practice to include a
disclaimer in your bio, such as:
‘Views are my own.” This helps
distinguish your personal opinions
from ISQO’s official stance.




1.0  &H, 1aHFELLD

1.0 &%, IBOFLLD (HE)

BATZHIOUEDREFD
FFAEICEET B HAF X

BADY—2 v ILATAT T HIONEER T IXBHET TR,
THAOURNRILIZISODZFRPOTEERALGENTESL, 2K
HEAEEEM FTONDRIREENHD-OTT . KHYIZ, BADT
AToOTATAPREEZERMLUI-A—F—25:ERL TS0,

e I
FARARECL

@JohnSmith > @John_StandardsExpert M k5% E A/ \VRILE{E A
LFET,

LinkedInTl&, ELZFEHRATAHILT, REOCEBENGZERENADL
FE2 RO TOHEAYPILEY, TOdzyviafF LRy —F%>
JhREINET,

TO7zvaFILENURIIVEHBELGAS, BlEEERIEL TS
LY,

A=—9[A—F—RATHIBFELLD ! @JohnSmith32982 D &
STE—HREZE AR LT EE T, AT RBRU-BFHEEVELELD,

- /

e )
FTRARETITLHLNE

@SmithISOD K5%/N\URIILR—LZEFERLEZY, ISONOIZH#E

HRAAEVTHILE, ISODBRTHIVEDHHITINEZLTT
- J

FHhoUrDERBAMEEDIER

KLFEoN-TOT—ILEEIL, EAMNLZERTHYELS, HE-D%
B SR ABAREICT ADIZ®RILBET , BZEDISO/CSHEXE, John
SmithEKD X (IBTwitter) TOZRFBDHIFLLTIZRLET .

@isostandards D702z OF 3R 2+—EL T, MO RGIFELE
D (& HE, XF+—, ELTENSCE ! )[ZDVOTERZHE
LTLOET,

LinkedInZiE DTS5y T+— LTI, BRICEE D —RIZEEDZEHMIZ

EESN TSRO, KYUBRGHANNRNTT . FIZIE, RDELSGE
DTY,

BEZE(ELIF#T ATREIEICIEEAZ 0 TOFE T, R EAERE A
DRFTIEREHBLTOET,

— ANV Y= v LTSk
TJA—LTIE, Z7AI74—ILIZTFARY
HEBTTIHEDREEIEFLE
ITEDMN—HRRITY . —IZkY,
BAMGEREISOD AKX REE
XA EHENTEET,




2.0 Remember: personal accounts aren’'t completely private

2.0 Remember: personal accounts aren’t completely private

Even if your social media
account is primarily personal
or set to private, it's important
to remember that nothing
shared online is entirely
confidential. As a member of
ISO’s community, your online
activity, whether related to ISO
or not, can still reflect on the
organization's reputation.

Why this matters:

e Privacy settings can help limit who sees your
posts, but social media platforms often have
ways for content to be shared beyond your
intended audience. For example, a post shared
privately with a friend could be visible to their
network (e.g., on Facebook) or easily shared
further without your knowledge.

e The Internet functions as a public space,
where even seemingly private conversations
can become public.

Best practices:

e Think before you post: If you intend to

post about ISO or its work, before sharing,
ask yourself whether your content aligns
with ISO’s values and whether you'd be
comfortable with it being seen by a wider
audience.

Review your privacy settings regularly:
Ensure that your privacy settings on platforms
like LinkedIn, Facebook, and Instagram

reflect your preferences for sharing personal
content.

Be mindful of professional connections:

Even if you're not discussing ISO-related
topics, your network may include colleagues,
industry peers, or stakeholders who associate
you with ISO. Maintaining a respectful and
professional tone in your online interactions
helps protect your reputation and that of I1SO.
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3.0 Align with ISO’s values and brand

3.0 Align with ISO’s values and brand

As a global, neutral, and
consensus-driven organization,
|ISO’s reputation relies on
maintaining impartiality,
respect, and professionalism.
When engaging on social media,
ensure that your posts reflect
these core values:

Key principles to follow:

Remain neutral: Refrain from sharing political,
religious, or controversial opinions that could
undermine ISO’s impartiality. Even when
expressing personal views, remember that your
association with ISO may be perceived by others,
so it's best to avoid topics that could compromise
ISO’s reputation.

Be respectful: Maintain a respectful and
professional tone at all times, particularly during
discussions or debates. Engaging positively and
courteously reflects well on both you and ISO’s
global community.

Emphasize the global impact of standards:
Highlight global impact by sharing how I1SO
standards address global challenges, improve
industries, enhance safety, and advance
sustainability goals. We encourage you to share
these contributions through your own lens and
personal stories, making the message more
relatable and engaging.

Avoid endorsements of specific products or
companies: While it’s fine to discuss industries
and technologies, avoid posts that could be
interpreted as promoting specific brands or
commercial interests, unless explicitly authorized.
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4.0 Ensure accuracy and clarity

4.0 Ensure accuracy and clarity

Standardization work is
highly technical, and it's
crucial that any information
shared is accurate, up-to-
date, and easily understood
by your audience.

When posting:

e Share about standards in development: Help build

momentum by sharing about standards in the pipeline.
Focus on the potential impact and benefits these
upcoming standards aim to deliver, while avoiding
speculation or disclosing any confidential or proprietary
details.

Avoid jargon: While your peers may understand technical
language, remember that your audience may include
people outside your field. Make your posts as clear as
possible to reach a broader audience.

Spell out acronyms: Always spell out acronyms on the first
mention — even if they seem widely known, never assume
your audience is familiar with them. This makes your
content more accessible, avoids confusion and ensures
that readers from all backgrounds can easily understand
your message. For example, instead of “TC,” use “Technical
Committee” on first reference.

- Pro Tip! Whenever possible, link
directly to official ISO resources
or published standards to provide
readers with reliable, in-depth
information straight from the
source. This not only saves them
time searching for information but
also helps reinforce credibility.
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5.0 Creating impactful content

5.0 Creating impactful content

Creating content that resonates with your audience is key
to raising awareness about your ISO work. Whether you're
sharing your insights or engaging with others, aim for
content that is meaningful, informative, and authentic.

Content ideas to inspire your posts:

Share your expertise: Craft original content that highlights
your knowledge and experience in areas related to ISO’s
standards. Whether through articles, posts, or comments,
offer insights that demonstrate your expertise and contribute
to ongoing discussions in your field.

Curate valuable content: Share articles, research, and news
from reputable sources that are relevant to your network.
This positions you as a valuable resource while keeping your
audience informed about the latest developments in your area
of expertise.

Showcase your contributions: Proudly share your involvement
in ISO’s work by linking to recent publications, standards, or
projects you’ve contributed to. Accompany these with a brief
summary and your personal insights to give your followers
context and a deeper understanding of your role.

e Promote your events: Highlight upcoming conferences and

events you're attending or involved in. Sharing these events
not only keeps your audience informed but also increases
awareness and participation within the ISO community.

Engage your network: Encourage thoughtful conversations by
posting thought-provoking questions or discussing industry
trends. This not only engages your followers but also sparks
meaningful dialogue around the impact of ISO’s standards.

Connect with peers: Network with other ISO technical
experts, industry leaders, and stakeholders by sharing their
content or engaging in discussions relevant to ISO’s mission.
Building these connections will strengthen the ISO community
and expand your professional network.

i

> Pro-tip! When sharing or
referencing others’ content, be
sure to tag them using “@” followed
by their username or handle. This
notifies them of your post and
encourages further engagement,
helping you expand your reach.

Celebrate successes!

We want you to feel proud of your
contributions to ISO! Celebrate your
achievements, whether it's a newly
published standard, participation in
an event, or collaboration with other
experts. Sharing your work builds
awareness and understanding of how
standards impact the world.

Share success stories: Did your
team achieve a significant milestone?
Was a standard you helped develop
recognized internationally? Feel free
to share your enthusiasm and explain
why your work matters!
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6.0 Promoting a newly published standard 10

6.0 Promoting a newly published standard

When a new standard is published,
social media is a powerful tool to
spread the word. A well-crafted
post can help engage your network,

Target the right audience Leverage your platform of choice

hlgh“g ht the Standard’s |mpaCt, and - You havg unique e.xpertise > Announce jthat the standard
encourage adoption. the standard matiers. metitutional aceount andlor

: : ersonal account.
- Focus on professionals in your P

field who will benefit from or - Encourage your network
implement the standard. to engage by resharing or
commenting.
@ A - Consider multiple posts over

time to sustain interest.

> Pro-tip! Choose your platform based on
your audience and content. Linkedln works
well for professional and detailed updates,
X for timely and concise messages, and
Instagram for eye-catching visuals.
Adapt your tone, language, and caption
length to suit each platform’s style and
user expectations.
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6.0 Promoting a newly published standard (cont.)

Structure your post Maintain ISO branding Your checklist before posting:

Answer these key guestions to
craft a compelling announcement:

- Why was this standard needed
in the industry?

- What impact will it have in
making lives easier, safer, or
better?

- What expertise contributed to
its development?

- Who would you like to thank
for their support? Be sure to

tag them! are more engaging than stock 4 A
SINCIEE: By following these steps, you can
Otherwise, free resources like maximize the visibility of a new
Unsplash, Pixabay, Pexels, or Al standgrd and encourage broader
tools can help create visuals. adoption.
- /

Use square (1080x1080px),
landscape (1200x630px) or portrait
(1080%x1350px) formats.

Tip: Formats and preferences change often
— feel free to follow the latest trends to stay
relevant and engaging.

Keep it simple — clear text and colors
work best.

If posting multiple times, use a
consistent font and color scheme.

Use authentic images — photos of
real people involved in the standard

- Follow ISO’s visual identity
guidelines for consistency.

- Use the official ISO PowerPoint
template for designing graphics
if needed.

() Add an engaging image

() Tag relevant colleagues
(@mention)

() Tag official @ISOstandards -
International Organization for
Standardization

() Use hashtags pertaining to
your area of work. For example,
#firesafety



https://isogva.sharepoint.com/sites/community-communicationsresources/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Fcommunity%2Dcommunicationsresources%2FShared%20Documents%2FISO%20Visual%20Identity%20Assets%2FLogo%2FISO%20logo&p=true&ga=1
https://isogva.sharepoint.com/sites/community-communicationsresources/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Fcommunity%2Dcommunicationsresources%2FShared%20Documents%2FISO%20Visual%20Identity%20Assets%2FLogo%2FISO%20logo&p=true&ga=1
https://isogva.sharepoint.com/:f:/s/community-communicationsresources/Esq6CGUt4t1GtYZXSH-yeucBOagDkcC_0TvD_g085xIElg?e=zfCsxK
https://isogva.sharepoint.com/:f:/s/community-communicationsresources/Esq6CGUt4t1GtYZXSH-yeucBOagDkcC_0TvD_g085xIElg?e=zfCsxK
https://blog.hootsuite.com/social-media-image-sizes-guide/
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7.0  Use visuals appropriately

7.0 Use visuals appropriately

Visual content can significantly
boost engagement and make
your posts more impactful.
However, it's essential to

use images and videos in a
way that aligns with [SO’s
professionalism and protects
confidentiality.

When posting:

o Safeguard the ISO brand: When using the ISO logo or any
branded visual assets, ensure you follow ISQO’s official visual
identity guidelines. Proper use of the logo and visuals helps
maintain the integrity of the ISO brand.

- If you need access to official visuals or have
questions about their use, reach out to the ISO team
at graphics@iso.org.

e Avoid sensitive content: Do not share images that include
confidential documents, draft standards, or proprietary
technologies. This ensures that sensitive information is
kept secure and prevents accidental disclosure of internal
work before it's made public.

e Photos from meetings and events: When sharing photos
from meetings, conferences, or events, always get consent
from individuals in the images before posting. Additionally,
ensure no sensitive information is visible in the background
— this helps protect privacy and the confidentiality of
ongoing discussions.
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> Pro-tip! Include casual photos

that showcase people, such

as behind-the-scenes shots or
group pictures with smiling faces.
These types of images feel more
authentic and relatable, driving
higher engagement than photos of
stages, venues, or generic settings.
If possible, capture moments that
reflect collaboration and the human
side of ISO’s work.

Pro-tip! Try and find a spot
where the name/branding of
the conference is visible in the
background.



https://isogva.sharepoint.com/:f:/s/community-communicationsresources/EpjB_4CQ-QBKrvVr6EWxVgkBdEwlrrnkmKL-iIGJjeUXCA?e=OhrIZy
https://isogva.sharepoint.com/:b:/s/community-communicationsresources/ES9EifpGzI5JggZr_CTraIIBmPQvC2WtZODK_EskCnp7OA?e=1wq7uf
https://isogva.sharepoint.com/:b:/s/community-communicationsresources/ES9EifpGzI5JggZr_CTraIIBmPQvC2WtZODK_EskCnp7OA?e=1wq7uf
mailto:graphics%40iso.org?subject=
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8.0 Engage with ISO content and the community

8.0 Engage with ISO content and the community

Engagement is key to
amplifying your ISO work
and fostering connections
within the global standards
community. By participating
actively, you help increase
visibility and encourage
valuable discussions.

(€ Listen first:

Before contributing to discussions, take the time
to listen and observe what others are saying. Gain
insights from ongoing conversations and learn
from diverse perspectives. Engage thoughtfully by
adding value to these discussions, ensuring your
contributions are informed and constructive.

3 Share ISO's posts:

Help amplify ISO’s impact by sharing posts from
official ISO accounts (see page 14). Highlight
updates on standards work, achievements, or
upcoming events. Sharing these messages can
increase their reach and enhance awareness of
ISO’s mission.

# Use hashtags and tag ISO:

Increase the visibility of your posts by including
relevant hashtags and tagging ISQO’s official
accounts. Hashtags help your content reach
audiences beyond your direct network, while
tagging connects your posts to the larger

ISO community. It also alerts the

ISO/CS Communications team to potentially
engage with your content.
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s Connect and support your network:

Engage with colleagues, ISO members, technical
experts, and industry leaders by sharing their
content and celebrating their achievements.
Fostering a supportive and collaborative online
environment strengthens your professional
relationships and encourages mutual growth.

"o Stay responsive:

Social media is fast paced, so timely engagement

Is essential. Respond promptly to messages,
comments, and inquiries when appropriate, showing
your active involvement in the conversation. This
helps strengthen your presence and credibility
online.

> Be a positive ambassador:

As a representative of ISO, maintain a professional
and respectful tone in all online interactions. Offer
insights when appropriate, but for more complex
inquiries or media requests, direct them to the
ISO Communications team at press@iso.org.

This ensures accurate and consistent responses
are provided.
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Stay connected with |

X

ISO on ISO on X ISO on ISO on ISO on
LinkedIn @ (previously Twitten @ Facebook Instagram @ YouTube @



https://www.linkedin.com/company/isostandards/
https://x.com/isostandards
https://www.facebook.com/isostandards/
https://www.instagram.com/isostandards
https://www.youtube.com/ISO
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X

ISO on ISO on X ISO on ISO on ISO on
LinkediIn @ (previously Twitter) @ Facebook @ Instagram @ YouTube @



https://www.linkedin.com/company/isostandards/
https://www.linkedin.com/company/isostandards/
https://www.linkedin.com/company/isostandards/
https://www.linkedin.com/company/isostandards/
https://x.com/isostandards
https://x.com/isostandards
https://x.com/isostandards
https://x.com/isostandards
https://x.com/isostandards
https://www.facebook.com/isostandards/
https://www.facebook.com/isostandards/
https://www.facebook.com/isostandards/
https://www.facebook.com/isostandards/
https://www.instagram.com/isostandards
https://www.instagram.com/isostandards
https://www.instagram.com/isostandards
https://www.instagram.com/isostandards
https://www.instagram.com/isostandards
https://www.youtube.com/ISO
https://www.youtube.com/ISO
https://www.youtube.com/ISO
https://www.youtube.com/ISO

9.0 Safeguard confidentiality and follow policies

9.0 Safeguard confidentiality and follow policies

The |SO StandardS To safeguard this process:

development process involves
sensitive discussions and
unpublished work. :

Do not share drafts or unpublished standards: Feel free to
express enthusiasm about an upcoming standard and build
excitement for its launch. However, avoid sharing details
that may change during the development process or any
information that isn’t yet public knowledge.

Respect confidentiality: Avoid disclosing any private
committee discussions, proprietary information, or any
content that is not intended for public consumption.

Refer to the ISO Code of Ethics and Conduct: This resource
outlines ten principles that set the standard for expected
behavior when acting for or on behalf of ISO. It serves as a
critical guide for maintaining integrity, confidentiality, and
professionalism.

Respect local laws and social media policies: Ensure
compliance with your country’s social media laws and
adhere to regulations on intellectual property, copyrights,
and data privacy when posting. For example, the European
Union’s GDPR requires careful handling of personal data.
Always be respectful of intellectual property, copyrights,
and data privacy regulations.

o
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For further clarification, consult
these resources:

> |ISO Policy on Communication
of Committee Work

> |ISO Privacy Notice
> |ISO Data Protection Policy



http://ISO Code of Ethics and Conduct
https://commission.europa.eu/law/law-topic/data-protection/legal-framework-eu-data-protection_en
https://commission.europa.eu/law/law-topic/data-protection/legal-framework-eu-data-protection_en
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Ready to shine!

Ready to shine!
You're all set!

As part of ISO/CS staff, NSB staff, or ISO
leadership, your role is pivotal in advancing
ISO’s mission. By embracing these
guidelines, you can confidently share your
Insights and contributions on social media
while upholding ISO’s global reputation for
excellence, neutrality, and professionalism.
Let’s make an impact together!
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