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Getting started — Understanding the purpose and audience of this guide

Welcome to your ISO Social Media Guidelines!

This guide is designed for ISO technical committee (TC), subcommittee (SC) and
working group (WG) leadership (chairs, managers, communications leads, etc.),
offering practical advice on using social media to communicate effectively about
your committee’s work. As leaders in ISQO’s technical community, you play a crucial
role not only in developing standards that shape industries and improve lives but
also in fostering engagement and collaboration with a broader audience.

Social media is a powerful tool to share insights, connect with stakeholders, and

promote the value of standardization. By sharing your expertise and enthusiasm,
you can help raise awareness of the power of standards, inspire participation, and
strengthen ISO’s global reputation.

This guide is structured into sections covering key principles, practical tips, and
examples to help TC, SC and WG leadership use social media with confidence
and professionalism. By following these simple guidelines, you can communicate
effectively while upholding ISO’s values, maintaining professionalism, and
protecting the integrity of our global brand.
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1.0  Determining the need for a TC social media account

1.0 Determining the need for a TC social media account

To build a strong social media presence and be more
user-friendly to potential followers we recommend
that TCs create only one account per network to
talk about their work, instead of creating multiple
pages for each standard or working group. This

will make it easier for users to follow you and will
Increase your impact and reach through streamlined
communications. However, if the scope of a TC

Is broad and diverse, you may consider creating
subcommittee accounts.
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1.1 What are you hoping to achieve

What are you hoping to achieve?

Gather your team and consider
the following questions to
determine whether creating

a social media account aligns
with your committee’s goals:

© Why does your committee want a social media
presence?

& Who is your target audience?

& Does your TC have the resources to maintain an
active social media presence?

& Who on your TC will create and manage this
account? (see number 3.0, Roles and Responsibilities on page 7)

& What type of information can you share publicly?

& What type of content will you share with your
followers?

& How will this information be valuable to your
intended audience?

- Pro Tip! Use the response to
these questions to draft a brief
social media strategy / approach
to guide your endeavors.

- Pro Tip! If your goal is to connect
with stakeholders already
active in relevant online groups
or forums (i.e. sector-specific
groups on LinkedIn or Facebook),
consider joining these established
communities. Engaging with
an active audience may vield a
greater impact than building an
audience from scratch.
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2.0 Choosing an account name and description

2.0 Choosing an account name and description

When setting up your
committee’s social media
account, ensure that it
presents a professional and
consistent appearance.
Choose a high-quality profile
picture. This could be the
official ISO logo or a relevant,
committee-specific image.

Account name

When naming your committee’s social media accounts,
include "ISO Technical Committee” followed by a brief
indication of the subject area you cover. This makes the
account easily identifiable and relevant to users.

For example, if ISO/TC 92 covers “fire safety”.
Potential names could include:

e On LinkedIn or Facebook: ISO Technical Committee
on Fire Safety

e On X or Instagram: ISO_TC_FireSafety

© Account description

In your account description, specify that this is the official
account for your committee. For example, an Instagram bio
for ISO/TC 92 could read:

“Official account of ISO/TC 92, Fire Safety. Follow us for fire
safety tips. Views don't represent @isostandards.”

Additionally, if applicable, include a link to your committee’s
webpage or relevant ISO page in the account’s bio to
provide users with more information.

Safeguard the ISO brand: When using
the ISO logo or any branded visual
assets, ensure you follow ISO’s official
visual identity guidelines. Proper use
of the logo and visuals helps maintain
the integrity of the ISO brand.

- If you need access to official visuals
or have questions about their use,
reach out to graphics@iso.org.



https://isogva.sharepoint.com/sites/community-communicationsresources/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Fcommunity-communicationsresources%2FShared%20Documents%2FISO%20Visual%20Identity%20Assets%2FLogo%2FISO%20logo&p=true&ga=1
https://isogva.sharepoint.com/:f:/s/community-communicationsresources/EpjB_4CQ-QBKrvVr6EWxVgkBdEwlrrnkmKL-iIGJjeUXCA?e=3WOXzi
https://isogva.sharepoint.com/:b:/s/community-communicationsresources/ES9EifpGzI5JggZr_CTraIIBmPQvC2WtZODK_EskCnp7OA?e=1wq7uf
https://isogva.sharepoint.com/:b:/s/community-communicationsresources/ES9EifpGzI5JggZr_CTraIIBmPQvC2WtZODK_EskCnp7OA?e=1wq7uf
mailto:graphics%40iso.org?subject=

20 THIUNRERBAZERT D

2.0 7Hh o bR ERRBAZERIRT S

= > FHIVMA
§E AO)\J_ /—V)l/)( 77jj FEED LAT AT T Hh OV MI&RIZ 5, TISO
BRDJ—=IvLATA v BI% £ =[5
I'b‘/ I\g E?él‘%’s‘i, / - JI“J 'jife;r];i'cal_(i/o_rcngi’ftéaf(ISOf?Fj:%E\fj)Jg{:ff\fgf, ?_E&él'd"é&ﬁﬁ’
Bkl <7R by, C N A——[Z&o
aFILC—EMDHINEE WAL OF<, WEABEIES. 150752 ORI ISOnT 2080
Sk —E a 5
5— Z.é J:j ' LT(T’ é L \ BIZIL, ISO/TC 2AT K KB EI1ZHK O TLDIES, TN 421211 ISODARES AT ILTAT
. THAIVNEDNEZLONET VT ATAHARS AR S TS
E ﬁ O) J A )l/%_- E %J_E * LinkedInZEfzI&Facebook® 15 & : ISO Technical Committee :|‘al:‘“?:—q)béi%i't‘)]l:ﬁ%?égt'c; i
J\ on Fire Safety ISOT SR DIEFEMZHMTFT HEMNT
*RL—C(T’é o I _tISO b « XFTfzlLInstagram®i55& :1ISO_TC_FireSafety SR
- Z (=) L% NS ST
. 7(- N NHKEDATILADT VAN E &
K =H = E ﬁd)ﬁa Gl E1§ && 75 % a, if:liﬁﬁ?ﬁiﬁl:’)biﬁf‘;ﬁﬁb‘ﬁi\é
- ~ - = 5 &1, graphics@iso.org ETHEILVE
ZbNFET, © FhIUrDEREA hE TS,

N\

THOURDRBIZIE, INDAREEDRARXTHIETHEE
ZEAZEL TLEE0L, BRI, ISO/TC 92D Instagram® 7O 74—
WIZIE, UTOLIGRENEALONET,

[NSO/TC 22 KKBZEDLARTHIUITT , KKLEIZEHT HE
UMZDWTIE, 0740 —L TS0, REZ (X @isostandards
REBTDHEDTIEIHYFEE A, |

Iz, BEIZLLT, 773"7“/|~0)7°EI74'—)H:§§J%0)\'717_“
R—UFHIZEET BISOR—CADYUOEESD, 11— —IZE
HESREIRHELTESULY,



3.0 Roles and responsibilities

3.0 Roles and responsibilities

Congratulations!

You're now ready to post.
Ensure that roles are clearly
defined within your committee.
While every committee

IS unique, here are some
essential roles to establish:

& Account Administrator:

The Committee Secretary is responsible for creating and
managing the social media accounts and keeping the
Technical Programme Manager (TPM) updated on account
activity.

& Content Creator:

The Secretary may assign the task of posting and engaging
on social media to a designated committee member, such as
a Chair, communications advisor, or other trusted expert. This
individual is authorized to post and respond on behalf of the
committee using the official account. While it's possible to
have multiple content creators, we recommend centralizing
this role. Encourage experts to share content ideas with the
Content creator to streamline the posting process.

Optional:

Quality reviewer:

Assign someone to review posts

for accuracy, professionalism, and
alignment with ISO policies (see 4.0,
what can you share? on page 8)
before they are published.

Engagement monitor:

Designate a team member to monitor
interactions, respond to comments,
and flag any issues or questions

that may require escalation to the
Administrator or Content Creator.

Insights analyst:

Having someone track analytics and
assess the performance of social
media content can provide valuable
feedback to guide future posts and
refine your approach.
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4.0  Align with ISO’s values and brand

4.0 Align with ISO’s values and brand

As a global, neutral, and
consensus-driven organization,
|ISO’s reputation relies on
maintaining impartiality,
respect, and professionalism.
When engaging on social media,
ensure that your posts reflect
these core values:

Key principles to follow:

Remain neutral: Refrain from sharing political,
religious, or controversial opinions that could
undermine ISO’s impartiality. Even when
expressing personal views, remember that your
association with ISO may be perceived by others,
so it's best to avoid topics that could compromise
ISO’s reputation.

Be respectful: Maintain a respectful and
professional tone at all times, particularly during
discussions or debates. Engaging positively and
courteously reflects well on both you and ISO’s
global community.

Emphasize the global impact of standards:
Highlight global impact by sharing how I1SO
standards address global challenges, improve
industries, enhance safety, and advance
sustainability goals. We encourage you to share
these contributions through your own lens and
personal stories, making the message more
relatable and engaging.

Avoid endorsements of specific products or
companies: While it’s fine to discuss industries
and technologies, avoid posts that could be
interpreted as promoting specific brands or
commercial interests, unless explicitly authorized.
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5.0 What can you share?

5.0 What can you share?

Before posting, ensure there is general
agreement within your committee about
the type of content to share on social media.
Keep in mind that the public will perceive
your posts as reflecting the official views of
your committee.

We encourage you to focus on sharing the
broader impact of your work, such as how
it benefits industries, enhances safety, or
contributes to solving global challenges,
rather than delving into internal processes
and technical details. This approach helps
make your posts more engaging and
relatable to a wider audience.

As technical committee leadership, it's
crucial to understand the boundaries
of what should and should not be
shared.

For detailed guidance, please refer
to the ISO Policy on Communication
of Committee Work, which outlines
essential rules and best practices to
help you communicate effectively
while preserving the integrity and
confidentiality of ISO’s processes.

i

Additional resources at your disposal:
> |ISO Privacy Notice
> |ISO Data Protection Policy
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6.0 Creating impactful content

6.0 Creating impactful content

Creating content that resonates with your audience is key
to raising awareness about your ISO work. Whether you're
sharing your insights or engaging with others, aim for
content that is meaningful, informative, and authentic.

Content ideas to inspire your posts:

Share your expertise: Craft original content that highlights
your knowledge and experience in areas related to ISO’s
standards. Whether through articles, posts, or comments,
offer insights that demonstrate your expertise and contribute
to ongoing discussions in your field.

Curate valuable content: Share articles, research, and news
from reputable sources that are relevant to your network.
This positions you as a valuable resource while keeping your
audience informed about the latest developments in your area
of expertise.

Showcase your contributions: Proudly share your involvement
in ISO’s work by linking to recent publications, standards, or
projects you’ve contributed to. Accompany these with a brief
summary and your personal insights to give your followers
context and a deeper understanding of your role.

e Promote your events: Highlight upcoming conferences and

events you're attending or involved in. Sharing these events
not only keeps your audience informed but also increases
awareness and participation within the ISO community.

Engage your network: Encourage thoughtful conversations by
posting thought-provoking questions or discussing industry
trends. This not only engages your followers but also sparks
meaningful dialogue around the impact of ISO’s standards.

Connect with peers: Network with other ISO technical
experts, industry leaders, and stakeholders by sharing their
content or engaging in discussions relevant to ISO’s mission.
Building these connections will strengthen the ISO community
and expand your professional network.

10

i

> Pro-tip! When sharing or
referencing others’ content, be
sure to tag them using “@” followed
by their username or handle. This
notifies them of your post and
encourages further engagement,
helping you expand your reach.

Celebrate successes!

We want you to feel proud of your
contributions to ISO! Celebrate your
achievements, whether it's a newly
published standard, participation in
an event, or collaboration with other
experts. Sharing your work builds
awareness and understanding of how
standards impact the world.

Share success stories: Did your
team achieve a significant milestone?
Was a standard you helped develop
recognized internationally? Feel free
to share your enthusiasm and explain
why your work matters!
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7.0  Engage with ISO content and the community

7.0 Engage with ISO content and the community

Engagement is key to
amplifying your ISO work
and fostering connections
within the global standards
community. By participating
actively, you help increase
visibility and encourage
valuable discussions.

(€ Listen first:

Before contributing to discussions, take the time
to listen and observe what others are saying. Gain
insights from ongoing conversations and learn
from diverse perspectives. Engage thoughtfully by
adding value to these discussions, ensuring your
contributions are informed and constructive.

3 Share ISO's posts:

Help amplify ISO’s impact by sharing posts from
official ISO accounts (see page 12). Highlight
updates on standards work, achievements, or
upcoming events. Sharing these messages can
increase their reach and enhance awareness of
ISO’s mission.

# Use hashtags and tag ISO:

Increase the visibility of your posts by including
relevant hashtags and tagging ISQO’s official
accounts. Hashtags help your content reach
audiences beyond your direct network, while
tagging connects your posts to the larger

ISO community. It also alerts the

ISO/CS Communications team to potentially
engage with your content.

N

s Connect and support your network:

Engage with colleagues, ISO members, technical
experts, and industry leaders by sharing their
content and celebrating their achievements.
Fostering a supportive and collaborative online
environment strengthens your professional
relationships and encourages mutual growth.

"o Stay responsive:

Social media is fast paced, so timely engagement

Is essential. Respond promptly to messages,
comments, and inquiries when appropriate, showing
your active involvement in the conversation. This
helps strengthen your presence and credibility
online.

> Be a positive ambassador:

As a representative of ISO, maintain a professional
and respectful tone in all online interactions. Offer
insights when appropriate, but for more complex
inquiries or media requests, direct them to the
ISO Communications team at press@iso.org.

This ensures accurate and consistent responses
are provided.
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Stay connected with |

X

ISO on ISO on X ISO on ISO on ISO on
LinkedIn @ (previously Twitten @ Facebook Instagram @ YouTube @



https://www.linkedin.com/company/isostandards/
https://x.com/isostandards
https://www.facebook.com/isostandards/
https://www.instagram.com/isostandards
https://www.youtube.com/ISO
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8.0 Promoting a newly published standard

8.0 Promoting a newly published standard

When a new standard is published,
social media is a powerful tool to
spread the word. A well-crafted
post can help engage your network,

Target the right audience

highlight the standard’s impact, and 5 As technical experts, you have
encourage adoption. (0 explain why the standard
matters.

- Focus on professionals in your
field who will benefit from or

@ implement the standard.
\

> Pro-tip! Choose your platform based on
your audience and content. Linkedln works
well for professional and detailed updates,
X for timely and concise messages, and
Instagram for eye-catching visuals.
Adapt your tone, language, and caption
length to suit each platform’s style and
user expectations.

13

Leverage your platform of choice

- Announce that the standard
is now available from both the
official technical committee
page and your own personal
account.

- Encourage your network
to engage by resharing or
commenting.

- Consider multiple posts over
time to sustain interest.
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8.0 Promoting a newly published standard (cont.)

Structure your Linkedln post Maintain ISO branding Your checklist before posting:

Answer these key guestions to
craft a compelling announcement:

- Why was this standard needed
in your industry?

- What impact will it have in
making lives easier, safer, or
better?

- What expertise contributed to
its development?

- Who would you like to thank
for their support? Be sure to

tag them! are more engaging than stock 4 A
SINCIEE: By following these steps, your
Otherwise, free resources like committee can maximize the visibility
Unsplash, Pixabay, Pexels, or Al of its new staqdard and encourage
tools can help create visuals. broader adoption.
- /

Use square (1080x1080px),
landscape (1200x630px) or portrait
(1080%x1350px) formats.

Tip: Formats and preferences change often
— feel free to follow the latest trends to stay
relevant and engaging.

Keep it simple — clear text and colors
work best.

If posting multiple times, use a
consistent font and color scheme.

Use authentic images — photos of
real people involved in the standard

- Follow ISO’s visual identity
guidelines for consistency.

- Use the official ISO PowerPoint
template for designing graphics
if needed.

() Add an engaging image

() Tag relevant colleagues
(@mention)

() Tag official @ISOstandards -
International Organization for
Standardization

() Use hashtags pertaining to
your area of work. For example,
#firesafety



https://isogva.sharepoint.com/sites/community-communicationsresources/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Fcommunity%2Dcommunicationsresources%2FShared%20Documents%2FISO%20Visual%20Identity%20Assets%2FLogo%2FISO%20logo&p=true&ga=1
https://isogva.sharepoint.com/sites/community-communicationsresources/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Fcommunity%2Dcommunicationsresources%2FShared%20Documents%2FISO%20Visual%20Identity%20Assets%2FLogo%2FISO%20logo&p=true&ga=1
https://isogva.sharepoint.com/:f:/s/community-communicationsresources/Esq6CGUt4t1GtYZXSH-yeucBOagDkcC_0TvD_g085xIElg?e=zfCsxK
https://isogva.sharepoint.com/:f:/s/community-communicationsresources/Esq6CGUt4t1GtYZXSH-yeucBOagDkcC_0TvD_g085xIElg?e=zfCsxK
https://blog.hootsuite.com/social-media-image-sizes-guide/
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9.0 Use visuals appropriately

9.0 Use visuals appropriately

Visual content can significantly
boost engagement and make
your posts more impactful.
However, it's essential to

use images and videos in a
way that aligns with [SO’s
professionalism and protects
confidentiality.

When posting:

o Safeguard the ISO brand: When using the ISO logo or any
branded visual assets, ensure you follow ISQO’s official visual
identity guidelines. Proper use of the logo and visuals helps
maintain the integrity of the ISO brand.

- If you need access to official visuals or have
questions about their use, reach out to the ISO team
at graphics@iso.org.

e Avoid sensitive content: Do not share images that include
confidential documents, draft standards, or proprietary
technologies. This ensures that sensitive information is
kept secure and prevents accidental disclosure of internal
work before it's made public.

e Photos from meetings and events: When sharing photos
from meetings, conferences, or events, always get consent
from individuals in the images before posting. Additionally,
ensure no sensitive information is visible in the background
— this helps protect privacy and the confidentiality of
ongoing discussions.

15
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> Pro-tip! Include casual photos

that showcase people, such

as behind-the-scenes shots or
group pictures with smiling faces.
These types of images feel more
authentic and relatable, driving
higher engagement than photos of
stages, venues, or generic settings.
If possible, capture moments that
reflect collaboration and the human
side of ISO’s work.

Pro-tip! Try and find a spot
where the name/branding of
the conference is visible in the
background.
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10.0 Safeguard confidentiality and follow policies

10.0 Safeguard confidentiality and follow policies

The ISO standards
development process involves
sensitive discussions and
unpublished work.

To safeguard this process:

e Do not share drafts or unpublished standards: Feel free to

express enthusiasm about an upcoming standard and build
excitement for its launch. However, avoid sharing details
that may change during the development process or any
information that isn’t yet public knowledge.

Respect confidentiality: Avoid disclosing any private
committee discussions, proprietary information, or any
content that is not intended for public consumption.

Refer to the ISO Code of Ethics and Conduct: This resource
outlines ten principles that set the standard for expected
behavior when acting for or on behalf of ISO. It serves as a
critical guide for maintaining integrity, confidentiality, and
professionalism.

Respect local laws and social media policies: Ensure
compliance with your country’s social media laws and
adhere to regulations on intellectual property, copyrights,
and data privacy when posting. For example, the European
Union’s GDPR requires careful handling of personal data.
Always be respectful of intellectual property, copyrights,
and data privacy regulations.

o
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For further clarification, consult
these resources:

> |ISO Policy on Communication
of Committee Work

> |ISO Privacy Notice
> |ISO Data Protection Policy



http://ISO Code of Ethics and Conduct
https://commission.europa.eu/law/law-topic/data-protection/legal-framework-eu-data-protection_en
https://commission.europa.eu/law/law-topic/data-protection/legal-framework-eu-data-protection_en

10.0 HWEREFLR)—ESF

10.0 BFRELEAR) —EST

ISOREDHAFEITOARRIZIL, T

)7 — I~7°‘='E=‘z5ﬁ’¢5li%i'~=z0)¥a'n

= csjh'cs-d-

—\®

s‘

CHDTOERERETH-HIC, LTORICHEL TS,
c REORERODHABZHALLG: SEORB~DHAFZREAL,

ZOERKNDHFEEOHILITHBVER A, -1ZL, FFETOL
ARCEBSNDAREEDHLHFMP, ARSI TOELVE
HEFHEALGZNTZEL,

. %%"ﬁﬁ’&giﬂ'é ZERTOFRAFDER, FRIFW, T

— iR ARZEERLTWVEWL I TV DRIRIEE T TLZELY,

. ISOOD{HHEEEBJ:U TEHDREZXSETSH: COREIL, ISONT=H

(2, £-(XISOIZRH->TEENT AEICHAFINAITEIORELE
HF=10DFAIEIERLTULVET , Shld, FEM, MREE FL
T707zyia b YR LEHMFTH-OOEELHARELRYET,

o D FBE)—XIATATRYO—ZEETD: IRFBOREIL,

HEODY— % ILATATEZBSTL, MM E, EFE T—4
TS5AN—IZBT 5B HIEETFLTESW, HIZIE, FULES
(EU) DGDPRTIE, AT —4DEELZERYKRLAKROHSHTL
T3, A E, BEE T—3T54/\0—IZBT2R%Z2EIC
BFELT S,

i

SHIZELLIE, MTDOYY—R%ED
By,

S REBREFOOAZI A= —3Y

[ZR89 BISOBE
S ISOTSA /8 — B AN
— ISOT—42{RE R —

N\




Ready to shine!

Ready to shine!
You're all set!

Your leadership and commitment as part of
an |SO technical committee are essential to
advancing ISO’s mission of developing high-
quality, globally relevant standards.

By following these guidelines, you can
confidently share your committee’s
achievements and insights on social media,
while upholding ISO’s reputation for excellence,
neutrality, and professionalism. Let's make an
Impact together!
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