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5 Design activities of excellent service 5 Design activities of excellent service
5.1 Overall process 5.1 Overall process
5.2 Planning a service design project 5.2 Planning a design project on excellent service
5.3 Understanding and empathizing with customer
5.3 Targeting outstanding customer experiences 5.4 Defining a design challenge and a unique value proposition
5.4 Designing touchpoints and data points in a unique value proposition 5.5 Planning outstanding customer experience with touchpoints and data points
5.5 Designing co-creation environment 5.6 Designing co-creation environment
5.6 Evaluating the design as an excellent service 5.7 Evaluating the design for excellent service

@customer engagement & employee engagement& W5 RIBDZEFE
customer engagement = active participation of customer

employee engagement = customer-centricity of service provider
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